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TRANSFORMING
TOMORROW!

AREA OF ACTION/

Formal or non-formal education setting, e.g. school, community PROJECT
center, workshops etc.

Sgﬁ\é'i) /FPE?)EJ ECT Introduction to climate and the basic definitions. Participants/ students learn about

climate, weather, related phenomenon, and climate zones. The objective is to educate
young people about climate and raise awareness about climate change. This activity is
proposed to youth workers/ educators working with young people in a class or in
non-formal education setting

DESCRIPTION

Each participant receives a printed bingo table. They need to find answers to the questions by looking them up in the
Factbook and other digital resources. The game ends when the first person fills in all the boxes and says BINGO! The
facilitator/ teacher needs to check the answers. If they are correct the person wins. If not, the game continues until
the next person says BINGO!

At the end of this activity, ask your participants the following questions:

What questions did you have to look up? Which ones were you not able to answer yourselves?

:)) Was there a question you found particularly challenging?
_, What did you learn for the first time today?
_, Did anything surprise you or did you find anything particularly interesting?
USED TOOLS
Printed papers with climate bingo table (the table can be found on a separate sheet), pens.
Factbook and other online resources.
PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS
Asociacién Caminos Eurogeo ; Bimec ; Pistes-Solidaires

Die Berater ; Synergasia Enegon Politon

USEFUL LINKS/ BIBLIOGRAPHY

DUPLICATION
https://myfreebingocards.com/bingo-

card-generatoredit/hdgpxw ﬂ ﬂ ﬂ ﬂ



https://myfreebingocards.com/bingo-card-generator/edit/h3qpxw
https://myfreebingocards.com/bingo-card-generator/edit/h3qpxw
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Formal or non-formal education setting, e.g. school, community
center, workshops for youth etc.

AREA OF ACTION/
PROJECT

GOAL OF THE Ed basi lated to cli q her and rai
ACTION/PROJECT ucate on basic terms related to climate and weather and raise awareness

about climate change among young people in a long run.

DESCRIPTION

The obijective is to understand the difference between the definition of weather and climate, and to better understand
the root of the words. Learn to relate the word ‘climate’ with other terms and topics.

The facilitator/ teacher gives the participants post-its of two different colours. On the first one, they need to write
terms related to the root of the word “climate” and on the other any terms related to the definition of the word
“weather”. The participants stick the post-its on two flipchart papers that are in front of them. After everyone has

finished the facilitator/ teacher reads the words and discusses with the participants.

Tips for facilitator

Separate the participants into two groups, assign one with ‘climate’ and the other with ‘weather’. Have a flipchart in front of all participants and
have one column on it for each term. The ‘climate’ group should have one colour post-its and write down as many words, ideas, phrases,
descriptions they relate with the term, and paste them in the respective column on the flipchart. The ‘weather’ group should have post-its of a
different colour and do the same for their term. Following this activity, each group

should present their assaciations, and a group discussion on the differences between climate and weather should follow

USED TOOLS

Flipchart papers, post-its of two different colours, pens/markers

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

Eurogeo ; Bimec ; Pistes-Solidaires
Die Berater ; Synergasia Enegon Politon

Asociacion Caminos

USEFUL LINKS/
BIBLIOGRAPHY DUPLICATION

https://www.21centuryweather.org.au/engage/
o ddd



https://www.21centuryweather.org.au/engage/glossary/
https://www.21centuryweather.org.au/engage/glossary/
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EMPOWERING YOUTH, Alternatives
TRANSFORMING

TOMORROW!

AREA OF ACTION/

A national initiative that focuses on "Environmental Sustainability PROJECT
and Green Alternatives” and can be applied to any national context.

Egﬁ\éﬁ) /FPE?)EJE CT The GreenWave Festival is an alternative celebration that promotes green values, ecology,

alternative proposals, and solutions for a fair green transition. It aims to engage the
community, foster discussions on various issues, promote environmental awareness, and
advocate for a responsible, green economy that benefits both people and the planet. The festival
operates without government financial support,

relying on self-financing and the voluntary contributions of organizers and volunteers.

DESCRIPTION

The GreenWave Festival is an annual event in Thessaloniki, Greece, organized by the Ecological Movement of
Thessaloniki in collaboration with other organizations, networks, and informal groups in the city. Since its inception in
2011, the festival has grown, attracting more participants each September. It serves as a platform for people to
freely cooperate, discuss critical issues, communicate, take action, and address local challenges related to survival,
environment, solidarity, human rights, and democracy.

USED TOOLS

Art and Exhibitions: Artistic installations and exhibitions that convey messages related to ecology, sustainability, and environmental awareness.
Presentations and Talks: Guest speakers and presentations on relevant topics, such as green economy, environmental conservation, and human
rights.

Recycling Stations: Designated areas for waste separation and recycling to minimize the festival's environmental footprint.

Live Performances: Musical performances, theater, and entertainment to engage and entertain attendees while promoting the festival's

message.
PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS
The GreenWave Festival is organized by the Ecological The festival collaborates with other organizations,

Movement of Thessaloniki in collaboration with various

ot ( networks, and informal groups in Thessaloniki to
local organizations, networks, and informal groups.

create a diverse and engaging event.

USEFUL LINKS/

BIBLIOGRAPHY DUPLICATION
https://greenwavefestival.com/

https://www.facebook.com/GreenWaveThess a ﬂ g g



https://greenwavefestival.com/
https://www.facebook.com/GreenWaveThess
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FIELD OF
INTERVENTION/PROJECT

Biodiversity awareness

OBJECTIVE OF
THE ACTION OR
PROJECT Understand the distribution of biomass between humans, plants and

animals and reflect on the place of humans in the biosphere.

DESCRIPTION

This activity helps students understand the human's position among all living beings on Earth. It
can serve as a useful introduction in a classroom or at a conference to explore the human's place

and how we represent ourselves.

The presenter associates colors with various elements, and the audience must assign them the

corresponding biomass.

TOOLS USED

Diagram illustrating the various biomasses of living organisms on Earth (plants, humans, mammals, animals,

bacteria, etc.).

PROJECT LEADER PROJECT OR ACTION
PARTNERS
Ecocene Educational establishment, general public

USEFUL LINKS /
BIBLIOGRAPHY REPRODUCTION

https://[www.who.int/news-room/fact-

sheets/detail/biodiversity? ﬂ ﬂ g g
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AREA OF ACTION/

o PROJECT
Youth fight with climate change

GOAL OF THE

ACTION/PROJECT The primary goal of the “Linking Nature Protection and Sustainable Rural
Development” project is to establish a successful model showcasing the mutually
beneficial relationship between nature conservation and sustainable rural development
in regions of high natural value in Bulgaria.

DESCRIPTION

A four-year initiative, undertaken by four Swiss and seven Bulgarian partners, including the Ministry of Agriculture
and Food, centers on nine Natura 2000 zones in the Western and Central Balkan Range. The project aims to integrate
nature protection and rural development for a mutually beneficial outcome. BBF, a key partner, focuses on

communication, civil society engagement, nurturing future conservation leaders, and developing the "For the Nature"
Coalition.

USED TOOLS

Communication strategies, civil society engagement, coalition development

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS
Bulgarian-Swiss Cooperation Program Four Swiss and seven Bulgarian partners,

Ministry of Agriculture and Food

USEFUL LINKS/
BIBLIOGRAPHY

DUPLICATION
%ﬂhiodiversityi)g[en[Linking-Nature-

Protection-and-Sustainable-Rural-
Development.p1255



https://biodiversity.bg/en/Linking-Nature-Protection-and-Sustainable-Rural-Development.p1255
https://biodiversity.bg/en/Linking-Nature-Protection-and-Sustainable-Rural-Development.p1255
https://biodiversity.bg/en/Linking-Nature-Protection-and-Sustainable-Rural-Development.p1255
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AREA OF ACTION/
Environmental Education and Youth Mobilization for Sustainable PROJECT
Lifestyles in Greece

GOAL OF THE e , , ,

ACTION/PROJECT The initiative "Youth % Nature: EvnpEpwaon Kat KLvntotoinon VeEwv yLa to
TiepLBAAAOV" aims to inform and actively mobilize Greek youth concerning
environmental issues. It seeks to empower young people in the Greek university
community to acquire knowledge and motivation for a more sustainable lifestyle while
respecting the environment.

DESCRIPTION

Youth 4 Nature” is a collaborative effort between AIESEC Greece (www.aiesec.gr) and WWF Greece (www.wwf.gr),
recognizing the need to educate and engage young people on environmental issues. The initiative focuses on raising
awareness among Greek university students about environmental topics, including Climate Action, Life Below Water,
and Life on Land. In January 2019, the project welcomed six Global Volunteers from abroad who worked towards
these objectives. These volunteers designed awareness campaigns and interventions targeting Greek university
students. Additionally, young people from eight different Greek universities actively engaged with key environmental
issues such as "green careers,” environmental footprint, and energy conservation. The initiative is conducted in

collaboration with the company "European Trust" as a supporting partner of AIESEC Greece, which covered the
participation expenses of the volunteers.

USED TOOLS

Awareness Campaigns: "Youth % Nature" conducts awareness campaigns, workshops, and interventions to educate university students
about environmental topics.

Global Volunteers: International volunteers collaborate with Greek youth to design and implement environmental initiatives.
Online Platforms: The initiative maintains a presence on Facebook to keep participants informed and engaged.

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS
The initiative is led by AIESEC Greece Collaborative partners include Greek universities,
and WWF Greece in partnership. the company "European Trust," and international
volunteers.

USEFUL LINKS/

BIBLIOGRAPHY DUPLICATION
https://aiesec.gr/

http://www.wwf.gr/
https://www.youthtnature.org/



https://aiesec.gr/
http://www.wwf.gr/
https://www.youth4nature.org/
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AREA OF ACTION/
. . PROJECT
Smart City Wien
GOAL OF THE
ACTION/PROJECT To enhance the overall sustainability of Vienna by focusing on urban development,
energy efficiency, and reducing environmental impact.
DESCRIPTION

The framework involves the implementation of policies and projects aimed at creating a more sustainable and livable

city. This includes sustainable urban planning, green building practices, and initiatives to reduce the city's carbon
footprint.

USED TOOLS
Urban planning guidelines, energy efficiency standards, green building certifications, and public awareness
campaigns.
PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS
CiTy of Vienna, Department of City government departments, environmental
Environmental Protection organizations, urban planners, and the community.
USEFUL LINKS/
BIBLIOGRAPHY DUPLICATION

https:/[smartcity.wien.gv.at/en/

https://www.wien.gv.at/english/environment- leisure/ a ﬂ g g



https://smartcity.wien.gv.at/en/
https://smartcity.wien.gv.at/en/
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AREA OF ACTION/

o PROJECT
Youth fight with climate change

GOAL OF THE

ACTION/PROJECT In a single sentence, the aim of the project is to raise awareness of young
people about the importance of environmental problems and sustainable
life and to encourage their voluntary participation in taking an active role
in the policies to be produced on related issues.

DESCRIPTION

This project includes youth aged between 18-30 who continues their formal education. It aims to increase awareness
about environment and climate change through interactive exercises; to equip them with knowledge about different
dimensions of climate change (developing sustainable policies, current situation of water and forest resources,
sustainable consumption, recycling approaches) by tackling issues with different approaches. In order to reach the
goal, youth in Tiirkiye will raise their awareness thanks to activities based on observation, and with the workshop
they will have a direct say in the problems that they have discovered.

USED TOOLS

Hands-on activities, seminars, workshops

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

TUBITAK (Scientific and Technological Kastamonu University, Harran

Resource Council of Tiirkiye) University

USEFUL LINKS/

BIBLIOGRAPHY DUPLICATION

dddd

https://iklim.kastamonu.edu.tr/



https://iklim.kastamonu.edu.tr/
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AREA OF ACTION/
Aimed at public, businesses, organisations PROJECT

GOAL OF THE . . .

ACTION /PROJECT The goa.l is to encourage peopl-e and busm'esses alike to move to a plant- .
based diet as a way of protecting the environment, preventing animal suffering, and
improving the
health of millions of people

DESCRIPTION

Veganuary is a fun challenge that encourages people worldwide to try vegan for the

month of January and beyond. Join the challenge via Random Acts of Green. Find inspiration for recipes
on Veganuary

USED TOOLS

Kitchenware

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

Veganuary; Random Acts of Green N/A

USEFUL LINKS/
BIBLIOGRAPHY DUPLICATION

https:/[veganuary.com/try-vegan/ a ﬂ
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AREA OF ACTION/
PROJECT

Food Waste

GOAL OF THE
ACTION/PROJECT

Reducing food waste, revealing the extent of food waste, delivering food to the ones
who are in need of rather than wasting it, in case it is wasted bring it back to
economy by recycling, working together with ministries and the UN Food and
Agriculture Organization (FAO) to avoid food loss.

DESCRIPTION

The project aims to simply avoid the food waste, and put it into good use before it becomes a waste. Extent of the

project ranges from ranges from restaurants to coffee-shops, from hotels to hospitals. Through project, the partners
will work on awareness-raising and education activities.

There will be a competition and communication campaign to increase the project’s effectiveness and impact.

USED TOOLS

Legislative and regulatory tools, competition e award, preparing a curriculum, communication tools (social
media, public service ad), mobile app

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

Istanbul Chamber of Commerce Ministry of Environment, Urbanisation and Climate
Change, FAO, Federation of Retailers in Turkey,

Zero Waste Platform, and other relevant
NGOs.

USEFUL LINKS/
BIBLIOGRAPHY

DUPLICATION
https://gidaisrafi.com/ End the Food

Waste https://www.istib.org.tr/istib/
gidaisrafi/ 345 d d ﬂ g



https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
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AREA OF ACTION/
PROJECT
Food Waste

GOAL OF THE

ACTION/PROJECT It was aimed to organise and manage Gokceada Underwater Park in its natural
environment (in situ), to raise awareness on marine biodiversity and environmental
protection with educational materials and to establish an underwater trail.

DESCRIPTION

Through this project, first underwater park which visitors can observe and experience the biodiversity in Turkiye is
established. Poster, brochures and other informative tools are prepared in order to inform the visitors.

USED TOOLS

Informative and dissemination tools

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

Tiirk Deniz Arastirmalari Vakfi (Tiirkiye) biEAUdiversite (France)

USEFUL LINKS/

BIBLIOGRAPHY DUPLICATION
https://siviltoplumdiyalogu.org/project/gokc eada-

sualti-parki/
https://www.youtube.com/watch? v=iCH7no8B300



https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
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AREA OF ACTION/
PROJECT

Unverschwendet

GOAL OF THE
ACTION/PROJECT

To address food waste and promote sustainable food consumption by creating
products from surplus or imperfect produce.

DESCRIPTION

Unverschwendet is a company based at Impact Hub Vienna that focuses on upcycling imperfect or surplus produce into
high-quality food products. Their goal is to minimize food waste by utilizing ingredients that may be discarded due to
cosmetic imperfections. Through innovative culinary practices, Unverschwendet creates products such as jams,
chutneys, and sauces, contributing to a more sustainable and circular food system.

USED TOOLS

Culinary techniques for upcycling, partnerships with local producers, marketing and sales strategies, and
community engagement.

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

Unverschwendet, a member company at Impact Hub Vienna, local farmers, food
Impact Hub Vienna suppliers, distributors, and customers.

USEFUL LINKS/
BIBLIOGRAPHY

https://www.unverschwendet.at/online-shop

DUPLICATION

dddd



https://www.unverschwendet.at/online-shop

Food Waste
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AREA OF ACTION/

A national initiative that focuses on Food Waste and can be applied PROJECT
to any national context.

GOAL OF THE L. . . . . . .

ACTION/PROJECT The Zero Food Waste project is an integrated, educational, interactive, and informative
platform that aims to promote the principles of circular and social economy. It focuses
on utilizing and reusing food waste to transform it into high-value products for various
sectors of the Greek economy, such as the chemical industry, food technology,
cosmetics production, soil improvement, and energy

DESCRIPTION

Zero Food Waste is a comprehensive initiative that focuses on reducing food waste and promoting circular and social
economy principles in Greece. It involves collaboration between Aristotle University of Thessaloniki (AUTh), the Greek

Agricultural Organization "Dimitra" (ELGO-DIMITRA), and the Greek Scouts (SEP). The project aims to disseminate
research findings related to food waste among different target groups, including children, youth, future scientists,
and the wider society. It also includes practical initiatives such as the operation of a thematic park dedicated to
circular economy, workshops, and communication campaigns to raise awareness about sustainable practices.

USED TOOLS

Educational Workshops: Workshops and educational activities are organized to introduce the concepts of circular and social economy to various
age groups.

Thematic Park: A park focused on circular economy principles, using food waste for energy production and soil improvement.
Research and Analysis: Life cycle analysis and feasibility studies are conducted to assess the sustainability of various circular economy scenarios.

PROJECT'S HOLDER PROJECT OR ACTION

PARTNERS
The Zero Food Waste project is a collaborative effort led by .. . . .
Aristotle University of Thessaloniki (AUTh) in partnership with The project involves various partners, including

the Greek Agricultural Organization "Dimitra" (ELGO- educational institutions, research centers, and
DIMITRA) and the Greek Scouts (SEP]. youth organizations_

USEFUL LINKS/
BIBLIOGRAPHY

https://www.zerofoodwaste.net/

DUPLICATION
https://www.auth.gr/en/

https:/[agres.elgo.gr/
https://www.sep.org.gr/el/normal/home



https://www.zerofoodwaste.net/
https://www.zerofoodwaste.net/
https://www.auth.gr/en/
https://agres.elgo.gr/
https://www.sep.org.gr/el/normal/home
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AREA OF ACTION/
PROJECT
Households

Sgﬁ\é'i) /FPE?)EJ ECT The aim is to avoid water pollution from household products that normally

contain chemicals, and which also have an impact on our health.

DESCRIPTION

Homemade cleaners are a great alternative to store-bought chemicals. They are less likely to cause harm or irritation,
they are environmentally friendly, easy to make, and you know what is in them! You can also control the strength of
the cleaners as you control the ingredients. Though we can find "green” cleaning products in the store, they may still

contain harsh irritants. Making your own cleaners at home eliminates this risk.

DIY All-Purpose Cleaner Recipe

- 1/% cup vinegar - 12-20 drops essential oil

- 1 tsp castile or phosphorous-free dish soap or washing soda + 2 cups boiled or distilled water
- Fill cleaning spray bottle with 2-4 cups (see the website for variations on this recipe based on
strength desired) distilled or boiled (cooled) water.

- Add all other ingredients. Shake well.

USED TOOLS

Ingredients listed above, cleaning spray bottle, protective gloves, distilled water

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

University of Arkansas System, Division of
Agriculture research and extension; Upstairs N/ A
Downstairs Cleaning Service.

USEFUL LINKS/ BIBLIOGRAPHY DUPLICATION
https://environment.ec.europa.eu/topics/circular

-economy/eu-ecolabel/product-groups-and-
criteria_en



https://environment.ec.europa.eu/topics/circular-economy/eu-ecolabel/product-groups-and-criteria_en
https://environment.ec.europa.eu/topics/circular-economy/eu-ecolabel/product-groups-and-criteria_en
https://environment.ec.europa.eu/topics/circular-economy/eu-ecolabel/product-groups-and-criteria_en
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TOMORROW!

AREA OF ACTION/
PROJECT

A national initiative that focuses on "Environmental Education and
Awareness" and can beapplied to any national context.

GOAL OF THE . . . .
ACTION/PROJECT To promote environmental awareness, education, and sustainable practices by

providing free and accessible educational materials on a wide range of environmental
topics.

DESCRIPTION

This initiative, organized by the T6pupa NeoAatag kat Ata Biou Madnong (INEAIBIM) (Foundation for Youth
and Lifelong Learning), formerly known as EOviko6 16pupa Nedtntag (EIN) (National Youth Foundation), focuses
on disseminating environmental education and information. It offers an online encyclopedia and a series of e-books
covering topics such as biodiversity, climate change, forests, water resources, and pollution. These educational
materials are available for free and are presented in the Greek language. The initiative's goal is to empower
individuals with knowledge about environmental issues and promote sustainable practices

USED TOOLS

Online Encyclopedia: An online encyclopedia featuring a wide range of environmental topics.

Educational Materials: A series of e-books covering topics such as biodiversity, climate change, forests, water resources, and pollution.
Website: The initiative's content is accessible through the website of T5pupa NeoAaiag kat Ata Biou M&8nong (INEAIBIM) in the
"EYPQIMAIKA MPOTPAMMATA" (European Programs) section.

Free Access: The e-books are available for free, allowing users to download each volume separately in PDF format.
Multimedia Content: The e-books incorporate high-quality, colorful photographs to enhance the learning experience.

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

T6pupa NeoAatag kat Ata Blou Mdbnong
(INEAIBIM)
(Foundation for Youth and Lifelong Learning)

The version is subtitled in Greek and approved
by the National Geographic Society.

USEFUL LINKS/
BIBLIOGRAPHY

DUPLICATION
https://www.inedivim.gr/

https://www.peekpemagazine.gr/article a ﬂ g ﬂ



https://www.inedivim.gr/
https://www.inedivim.gr/
http://www.wwf.gr/
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AREA OF ACTION/

PROJECT
Zero Waste

GOAL OF THE

ACTION/PROJECT Within the framework of zero waste project, the target is to bring all the waste
collected in households to recycling and economy. The project has established citizen
incentive system through bringing the waste back. Main motto of the project is “bring
your waste, collect points, spend at shopping”.

DESCRIPTION

2 specially equipped vehicles were placed in two points to create collection points for the
citizens. In total, number has reached 15 in a week. These vehicles who were equipped with solar

energy systems, served as both waste collection point and communication point which displayed
informative videos about zero waste.

USED TOOLS

Communication tools, incentive tools

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS
Municipality Of Zeytinburnu Ministry of Environment, Urbanisation and Climate
. Change, Companies that provide smart card technology,
(Istanbul) Local markets

USEFUL LINKS/

BIBLIOGRAPHY DUPLICATION
https://sifiratik.gov.tr/kutuphane/sifir-atik-iyi- uygulama-

ornekleri#2832 Waste to Gain Project https://
zeytinburnu.istanbul/projeler/cevr e-projeleri/atik-kazanc-
projesi/



https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/

v %2 RIY

S\ 0/ >
7 (RECYCLE/REUSE/REPARE/
VOYOGER REPLACE IT YOURSELF!) st
AREA OF ACTION/
PROJECT

School / Company / Association

GOAL OF THE
ACTION/PROJECT

Learn how can you recycle correctly and the alternatives to reduce the waste quantity

DESCRIPTION

Bring a sample of a trash with everything in it. They have to separate every waste at the corresponding garbage

(compost, recycling, upcycling, dosmestic waste,...). They can also bring their own garbage with them. The point is to
discuss about why we need to change our behavior and how.

USED TOOLS

Sample of a garbage with different kind of waste in it.

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS
Habitat Jeunes Pau Pyrénées Association Habitat Jeune

Nature action Québec (Canada)

USEFUL LINKS/
BIBLIOGRAPHY

DUPLICATION
https://www.eea.europa.eu/en/topics/at

-a-glance/economy-and-resources ﬂ ﬂ a ﬂ
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AREA OF ACTION/

PROJECT
Circular Economy Accelerator

GOAL OF THE

ACTION/PROJECT To accelerate the development of circular economy solutions and
support startups and initiatives that contribute to a more
sustainable and circular urban environment in Vienna.

DESCRIPTION

Re:WiEN is a Circular Economy Accelerator program hosted by Impact Hub Vienna in collaboration with the City of
Vienna. The program aims to identify, nurture, and scale innovative circular economy projects and startups. It
provides selected participants with resources, mentorship, and a collaborative ecosystem to develop and implement

solutions addressing various aspects of the circular economy, such as waste reduction, resource efficiency, and
sustainable consumption.

USED TOOLS

Acceleration programs, mentorship networks, workshops, networking events, and potential collaboration with
city initiatives.

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS
Impact Hub Vienna in collaboration with City of Vienna, impact investors, business mentors,

experts in circular economy practices, and other
stakeholders in the sustainability ecosystem.

the City of Vienna and other partners.

USEFUL LINKS/

BIBLIOGRAPHY DUPLICATION
0BB https://www.oebb.at/en/regionale- angebote/

kaernten/pendeln-in-kaernten? a ﬂ g g



https://vienna.impacthub.net/program/rewien/
https://vienna.impacthub.net/program/rewien/
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W EATH E R Education about

EMP o\:v?z:ﬁucc. E\:- UTH UNDER-THEME environment /
TRANSFORMING I DATA

Understanding the
Primary or secondary school

weather

AREA OF ACTION/
PROJECT

GOAL OF THE

ACTION/PROJECT Environmental education activity for children and young students. A weather chart is a
great tool to make children and young students understand the different weather
conditions occurring in the atmosphere.

DESCRIPTION

Use the printable weather charts to graph and analyse the weather for each month.

Weather refers to changes in temperature, precipitation, or any other form of change in the atmosphere. Print these
monthly graphs to track the weather every morning with your class/ group.

Fill in a square to represent the weather for the day.

To make the activity worthwhile, research a regional/ national center for weather collection data and find out if you
can submit the data collected in class/ group.

USED TOOLS

Printable weather recording chart, colourful markers/ pencils

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

Teachstarter Teachstarter

USEFUL LINKS/ BIBLIOGRAPHY DUPLlCAT|ON
https://[www.teachstarter.com/us/ blog/

environmental-activities-for- students-
sustainability-classroom/




Sustainable
Agriculture
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< 7‘f = THEME and Urban Food
G A RTN E R Production
VOYOGER GEM USE Green. Mobility and
EMPOWERING YOUTH, UNDER-THEME " RISt

TRANSFORMING Transportation
TOMORROW!

AREA OF ACTION/

PROJECT
Urban gardening at Augarten in Vienna

GOAL OF THE
ACTION/PROJECT

To encourage and support individuals in Austria to grow their own food through urban
gardening, promoting sustainable and local food production.

DESCRIPTION

The Urban Gardening initiative aims to empower citizens to cultivate their own fruits, vegetables, and herbs in urban
spaces.

The initiative provides information, resources, and guidance on how to start and maintain urban gardens, fostering a
sense of community, promoting biodiversity, and contributing to sustainable agriculture practices.

USED TOOLS

Online resources, guides on urban gardening practices, community workshops, and potential collaboration with
local garden centers.

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

The Mil‘liSTI"y Of Agl"iCI.llTI.ll’E and the Local municipalities, community organizations,
Austrian Federal Gardens agricultural experts, and environmental NGOs.

USEFUL LINKS/ ‘
BIBLIOGRAPHY |

https://info.bml.gv.at/themen/lebensmittel/leben

DUPLICATION
smittel-selbst-anbauen/urban-gardening- 2023.html

https://www.nachhaltigkeit.at/urban-gardening/ ﬂ ﬂ ﬂ ﬂ



https://info.bml.gv.at/themen/lebensmittel/leben%20%20smittel-selbst-anbauen/urban-gardening-%202023.html
https://info.bml.gv.at/themen/lebensmittel/leben%20%20smittel-selbst-anbauen/urban-gardening-%202023.html
https://info.bml.gv.at/themen/lebensmittel/leben%20%20smittel-selbst-anbauen/urban-gardening-%202023.html
https://info.bml.gv.at/themen/lebensmittel/leben%20%20smittel-selbst-anbauen/urban-gardening-%202023.html
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s LIFE

Green Lifestyle

AREA OF ACTION/
PROJECT

GOAL OF THE

ACTION/PROJECT Help students and their families to adopt green lifestyle

through 9 months long awareness raising activities.

DESCRIPTION

In order to increase the access and participation levels of all individuals, especially disadvantaged

individuals, to activities such as education, skill acquisition and quality improvement, social cohesion, social services
and social institutional capacity building, awareness-raising activities will be organised for 9 months in order to raise
awareness on cleaning and environmental awareness among students and their families in a total of 72 high schools
and primary schools in Sahinbey district of Gaziantep province.

In this context, cleaning kits will be distributed to students and dustbins, garbage bags, liquid soap and solid waste
collection containers will be distributed to schoolchildren. In the end, together with the target group, tree planting
will be carried out with TEMA foundation in the determined pilot area.

USED TOOLS

Informative tools, hands on activities

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

ipekyolu Development Agency Sahinbey Municipality, University of
Gazikent, TEMA

USEFUL LINKS/ BIBLIOGRﬁPHY

https://www.sahinbey.bel.tr/proje- d/8/78/temiz-

DUPLICATION
cevresurdurulebilir-yasam Clean Environment, Sustainable

the https://www.ika.org.tr/haber/temiz-cevre-
surdurulebilir="yasam-projesi-yesillendiriyor



https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
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VOYOGER N M Green Mobility and
CNIpI=2E /== Sustainable
EMPOWERING YOUTH, .
TRANSFORMING Transportation
TOMORROW!

AREA OF ACTION/
PROJECT

Green Mobility

GOAL OF THE
ACTION/PROJECT

To promote green mobility solutions, reduce air pollution, and encourage sustainable
transportation alternatives in Vienna and the wider Austrian region.

DESCRIPTION

Wiener Linien, the public transportation company in Vienna, and OBB, the Austrian Federal Railways, collaborate to
provide efficient and environmentally friendly transportation services. The initiatives include the expansion of public

transit networks, the use of low-emission vehicles, and the promotion of rail travel as a sustainable alternative.
These efforts contribute to minimizing air pollution, enhancing the accessibility of green mobility options, and
fostering a shift towards sustainable transportation practices.

USED TOOLS

Buses, trams, subways, e-scooters, bikes

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

Wiener Linien (Vienna Lines) and City of Vienna, environmental agencies, urban
0BB (Austrian Federal Railways) planners, and the broader public.

USEFUL LINKS/ ‘
BIBLIOGRAPHY |

0BB https://www.oebb.at/en/regionale- angebote/

DUPLICATION
kaernten/pendeln-in-kaernten?

https://www.wienerlinien.at/documents/1120132/0/factsheet_e-
mobilit%C3%A4t_web_315122.pdf/e%ab5fbd-0e20-e12a-41eb- 2ce2e83db657d?
t=1613033101199



https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/

Sustainable
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EMPOWERING YOUTH,
TRANSFORMING
TOMORROW!

AREA OF ACTION/
PROJECT

FRANCE

GOAL OF THE
ACTION/PROJECT

Raise public awareness of water issues

DESCRIPTION

Educational raiding is an animation technique where the facilitator and the audience do not meet. By going to the highly
frequented areas with major ecological issues, the facilitator posts or circulates on the site and calls or is questioned by the
passing public. It is an innovative technique which makes it possible to raise awareness among a so-called “non-captive” public,

that is to say people who did not come to participate in a nature animation.

By relying on simple animation tools, adapted and adaptable according to the atmosphere, the type of audience and the territory,
the facilitator makes himself available to peopleencountered. It is at the service of visitors to the site: getting to know them,
getting closer to their questions throughvaried teaching approaches. On a chosen theme, it involves staging the theme through a
scenario thatwill allow us to challenge, present the natural site and its management, understand the protection issues and

transmit thebehavioral messages linked to the fragility of the site.

USED TOOLS

visuals tools to stop and interrogating people

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

FRENE 164 rue des Albatros 31000 Montpellier Local partners (Fishing Federation, Maison
09 82 56 39 51
de la nature, LPO, etc.

USEFUL LINKS/ |
BIBLIOGRAPHY | DUPLICATION

https://frene.org/nos-projets/mareau-out
il-de-maraudage-pedagogique-sur-leau/ ﬂ ﬂ ﬂ ﬂ



https://frene.org/nos-projets/mareau-outil-de-maraudage-pedagogique-sur-leau/
https://frene.org/nos-projets/mareau-outil-de-maraudage-pedagogique-sur-leau/
https://frene.org/nos-projets/mareau-outil-de-maraudage-pedagogique-sur-leau/
https://frene.org/nos-projets/mareau-outil-de-maraudage-pedagogique-sur-leau/

Green deal and
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VOYOGER Climate Action and
UNDER-THEME Energy Conservation

EMPOWERING YOUTH,
TRANSFORMING
TOMORROW!

AREA OF ACTION/
PROJECT

A global initiative that encourages participation from people, businesses, and governments around the world to symbolically switch
off non-essential lights for one hour to raise awareness about climate change and energy conservation.

ECC))T/?\(L)IE? /FP-Ig-(l)EJECT Earth Hour is a global initiative held every year on the last Saturday of March. It

encourages individuals, businesses, and governments to switch off non-essential lights
for one hour, symbolically protesting climate change and the need to protect nature.
Schools are invited to participate, and various activities can be organized with
students.

DESCRIPTION

Earth Hour is a worldwide movement organized annually, aiming to raise awareness about climate change and the
importance of energy conservation.

Participants are encouraged to switch off non-essential lights for one hour as a symbolic gesture to express concern
for the environment and support the transition to a more sustainable way of life. Schools and educational institutions
can actively engage students in activities related to climate change and conservation during this event.

USED TOOLS

Lights-Out Campaign: Participants turn off non-essential lights for one hour during Earth Hour.

Educational Activities: Schools and institutions organize activities that promote awareness and action on climate change.
Online Participation: Individuals can declare their participation online and learn about climate change and conservation
efforts.

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

arth Hour is a global initiative led by the WorldWide Earth Hour collaborates with local and
Fund for Nature (WWF) and supported by various international organizations, schools, businesses,
partners and organizations worldwide. and individuals who support its goals.

USEFUL LINKS/
BIBLIOGRAPHY DUPLICATION

https://www.earthhour.org/

https://www.wwf.gr/shmeio_gnosis/
erivallontiki_ekpaideush/klimatiki_allagi_kai_energeia



https://www.earthhour.org/
https://www.wwf.gr/shmeio_gnosis/
http://perivallontiki_ekpaideush/klimatiki_allagi_kai_energeia/

Responsible

o o 7 >
o THEME )
= 7f o REUS AB LE consumption
- O\:i:ﬁucc E\:_ i PAC I(AGIN G Reusable packaging

TRANSFORMING
TOMORROW!

FIELD OF
INTERVENTION/PROJECT

Reduce single-use packaging

OBJECTIVE OF
THE ACTION OR

2 is E .
PROJECT From November 20 to 30 is European Week for Waste Reduction

With the aim of reducing single-use packaging waste, this action aims to encourage responsible consumption,
preserve natural resources and promote the circular economy on a daily basis.

DESCRIPTION The best waste is the one we don't produce.

The action consists of gradually replacing disposable packaging with reusable alternatives in everyday
activities.

By adopting simple actions when shopping, storing food or eating, each household can considerably limit
the amount of waste produced.

(packaging represents 36% of solid waste in the world - World Bank, what a waste, 2018).

TOOLS USED

Fabric bulk bags, mesh bags (vegetables, Glass jars for bulk products

dried fruits, cereals) o Silicone food films (washable)
Rirtight glass or stainless steel containers « Elastic covers to cover dishes

PROJECT LEADER PROJECT OR ACTION
PARTNERS

Bulk grocery stores, associations, recycling centers,
communities, businesses, associations, educational
 establishments or individuals.

Ecocene

USEFUL LINKS / |
BIBLIOGRAPHY |

https://www.reseauvrac.org https://serd.ademe.fr/

h_ﬂ’pS:l l v2.citeo.com[ consommateurs-citoyensl encore-et-encore[ ’ ’ ’ ’

REPRODUCTION



https://vrac-asso.org/
https://vrac-asso.org/
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EMPOWERING YOUTH, SUBTHEME Sof bili
TRANSFORMING ott mobility
TOMORROW!

FIELD OF
INTERVENTION/PROJECT

Promoting soft mobility — Cycling

OBJECTIVE OF
THE ACTION OR
PROJECT

The aim of this event is to encourage citizens and communities in many European countries to opt for
more sustainable modes of transport.

From September 16 to 22 is European Mobility Week.

DESCRIPTION

Organize a week-long cycling challenge within a school, community, business, or association. Everyone is
invited to cycle as many kilometers as possible.

Each participant records the kilometers traveled each day (to go to work, go shopping, go for a walk,
etc.).

Results can be recorded and tracked via a shared table or an application such as Geovelo.

At the end, it is possible to organize an awards ceremony rewarding the person, department and/or team
having covered the greatest number of kilometers.

TOOLS USED

Tracking table, GPS application such as Geovelo, optional: prizes to be won (bicycle accessories)
Awareness tools (documentary bike vs car, why we cycle)

PROJECT LEADER PROJECT OR ACTION
PARTNERS

Ecocene Communities, local cycling associations.
Schools and businesses.
Euro Cities, European Commission.

USEFUL LINKS / |
BIBLIOGRAPHY |

https://mobilityweek.eu/home/

https://mobilityweek.eu/register-for-mobilityweek/
https://filmsfortheearth.org/fr/film/bikes-vs-cars/
https:/[eurocities.eu/

REPRODUCTION




0 Strengthening NGO
Networks for
“ q Ec 0 - N ETS Environmental
< 7‘r = Protection
B U LG A RIA Collaborative Action in
VOYOGER PROJ EC'I' U)N[pI=e8 (FTIVIRY Protected Areas,
Industrial Emissions,
EMPOWERING YOUTH,
TRANSFORMING

and Waste Management.
TOMORROW!

AREA OF ACTION/

Effectively address environmental challenges in threatened protected PROJECT
areas, combat excessive industrial emissions, and manage waste issues

GOAL OF THE
ACTION/PROJECT

Facilitate collaboration among Bulgarian NGOs to address environmental
challenges in protected areas, reduce industrial emissions, and manage
waste through joint initiatives and communication strategies.

DESCRIPTION

The Eco-Nets Bulgaria Project aims to strengthen collaboration among Bulgarian NGOs, particularly in addressing
challenges related to threatened protected areas, industrial emissions, and waste management. Emphasizing improved

networking and communication, the project, funded by Deutsche Bundesstiftung Umwelt (DBU), strives to empower

NGOs for more effective efforts in safeguarding protected areas and addressing industrial emissions
and waste management issues.

USED TOOLS

Collaborative networks, communication strategies, joint initiatives

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

Deutsche Bundesstiftung Umwelt (DBU) Bulgarian NGOs, environmental
organizations.

USEFUL LINKS/
BIBLIOGRAPHY

DUPLICATION
https:/[biodiversity.bg/en/Eco-Nets-Bulgaria-

s dddd



https://biodiversity.bg/en/Eco-Nets-Bulgaria-Project.p1250
https://biodiversity.bg/en/Eco-Nets-Bulgaria-Project.p1250
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TRANSFORMING CAM PAIGN information/public policy
TOMORROW!

AREA OF ACTION/
PROJECT

Forest conservation and biodiversity protection at both the international level,
through the UN Convention on Biological Diversity, and at the national level.

GOAL OF THE

ACTION/PROJECT The primary aim of the "Forests for a Sustainable Future” campaign is to promote
global and national initiatives for forest conservation and biodiversity protection.

DESCRIPTION

The campaign strives to advocate for policy changes, support member groups in lobbying, and implement local
solutions to protect crucial ecosystems. Operating globally through the UN Convention on Biological Diversity and
domestically with member groups, it emphasizes the urgency of forest protection for a sustainable future.
Collaborating with local communities and Indigenous Peoples, the campaign aims to conserve forests, bolster
community rights, and promote community-led forest management, prioritizing urgent action for a sustainable
future.

USED TOOLS

International advocacy, policy lobbying, local solutions implementation

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

Friends of the Earth International. UN Convention on Biological Diversity, member
groups, local communities, Indigenous Peoples

USEFUL LINKS/

BIBLIOGRAPHY DUPLICATION
https://www.foei.org/wha t-we- do/

forests-and- biodiversity/ g g g ﬂ



https://iklim.kastamonu.edu.tr/
https://iklim.kastamonu.edu.tr/

- “ 7 BULGARIA WETLANDS ~ [SFEWERRRN victn e
7f RESTORATION AND
POLLUTION REDUCTION

VOYOGER Priority Wetlands Restoration, Protected Areas UNDER-THEME i':.;egzast?nca‘;?:af:g:::ze
EMPOWERING YOU - 1
S GI“Iaﬂlagement, Public Awareness Management
TOMORROW!

AREA OF ACTION/
PROJECT

GOAL OF THE
ACTION/PROJECT

Restoring critical priority wetlands in the Danube river basin, utilizing
riparian zones as nutrient traps, and promoting the management of
protected areas and sustainable use of natural resources.

DESCRIPTION

The project aims to restore vital wetlands in the Danube River basin by utilizing riparian zones as nutrient traps to
improve ecological health. It also seeks to enhance the management of protected areas and promote sustainable use
of natural resources. This involves implementing management plans, monitoring water quality and ecosystem health,

conducting public awareness programs, and fostering environmental education to engage and inform the community
about the importance of wetlands and sustainable resource management.

USED TOOLS

Wetlands restoration, ecosystem monitoring, public awareness campaigns, environmental education.

PROJECT'S HOLDER PROJECT OR ACTION

PARTNERS

Government of Bulgaria Government of Bulgaria

USEFUL LINKS/
BIBLIOGRAPHY

DUPLICATION
https:/[iwlearn.net/docu ments/ 6458

= dddd



https://iklim.kastamonu.edu.tr/
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TOMORROW!

AREA OF ACTION/
PROJECT

Focuses on the area of sustainable public procurement, specifically
the implementation of Green Public Procurement

GOAL OF THE
ACTION/PROJECT

To facilitate the adoption of sustainable consumption and production
patterns by businesses through improving the skills of regional actors,
especially procurers and administrative profiles.

DESCRIPTION

GREENER focuses on advancing the adoption of Green Public Procurement (GPP) by businesses to align with the
European Green Deal and circular economy targets. The project aims to enhance the skills of procurers, administrative
professionals, and VET students, thereby promoting sustainable practices in businesses. It addresses skills gaps,
develops a common skills framework, and creates curriculum structures for GPP, emphasizing SMEs.

USED TOOLS

Wetlands restoration, ecosystem monitoring, public awareness campaigns, environmental education.

PROJECT'S HOLDER PROJECT OR ACTION
PARTNERS

Cleantech Bulgaria Ltd. Cetem-Spain ; ACRPLUS-Belgium
BCO-Bulgaria ; Samtannapisa-Italy ; SFC-Italy

USEFUL LINKS/

BIBLIOGRAPHY DUPLICATION

dddd

https://greener- project.eu/



https://iklim.kastamonu.edu.tr/
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